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Internet has been widely applied and the application of Internet has become 
popular, which make the size of electronic commerce expand rapidly. The proportion 
of online digital products transferred electronically among electronic commerce 
increases year by year, which challenges the turnover tax system applied in traditional 
tangible products. Focusing on the verification of customer status and jurisdiction in 
cross-border digital online transactions, this paper reviews the problems and 
settlements during the process when EU and US tax online digital products 
respectively, and studies variety of feasible ways for tax authorities to verify  
customer status and jurisdiction during the process of transactions, also, this paper 
proposes feasible ways for China to deal with the problems concerning verification of  
customer status and jurisdiction in cross-border digital product transactions. 
In addition to Introduction and Conclusion, this paper is divided into five 
chapters. Chapter 1 reviews the challenges the digital products pose to the turnover 
tax systems in various countries , and also introduces the differences between online 
and offline transactions, the difficulties online transactions cause when traditional 
turnover tax system is applied; Chapter 2 and Chapter 3 analyse legal measures EU 
and US take in taxing digital products , and introduce the way they verify customer 
status and jurisdiction respectively; Chapter 4 analyses the harmonization efforts the 
OECD has taken in verifying customer status and jurisdiction, especially the related 
content of Consumption Tax Guidance Series; Chapter 5 proposes recommendations 
for China to deal with the problems of verification of customer status and jurisdiction 
in cross-border digital product transactions. 
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有百年历史的《基督教科学箴言报》在 2008 年宣布将于 2009 年停止印刷报纸，
改为专注发展新闻网站和发行每周的新闻杂志，成为美国第一家停止印刷的全国
性报纸后，②2009 年 3 月美国出版业巨头赫斯特集团宣布，有 146 年历史的《西
雅图邮讯报》将在 3 月 17 日发行 后一期纸质报纸，然后转型为新闻网站。③根
据国际唱片业协会 IFPI 发布的《2010 年数字音乐报告》，全球数字音乐贸易额达
到了 42 亿美元，比 2008 年增加了 12%。全球有四分之一以上的音乐录音制品业
收入额来自在线销售，如唱片公司授权的互联网服务提供商 ISP、移动运营商、
流媒体网站和大量的网络下载商店通过网络进行的销售。④ 
2002 年，欧盟发布了第 2002/38/EC 号指令，⑤决定从 2003 年 7 月开始，对
以电子方式提供的服务，即通过互联网传输的数字化产品，征收增值税；而根据
美国一些州达成的 SSUTA 协议，许多州也几乎同时在 2003 年开始对数字化产品
征税。⑥美国威斯康辛州从 2009 年 10 月 1 日起，开始对从网上下载的数字化产
                                                        
① ［美］尼古拉斯·尼葛洛庞帝.数字化生存[M].胡泳,范海燕译.海南:海南出版社,1997.22-23. 
② 报业用另一只脚大胆踏进数位 http://www.epuber.com/?p=1915. 2010-3-13. 
③ 146 岁《西雅图邮讯报》关门了 将转型新闻网站[N/OL]. 
http://news.xinmin.cn/world/2009/03/18/1698810.html 2010-3-23. 
④ IFPI publishes Digital Music Report 2010. http://www.ifpi.org/content/section_resources/dmr2010.html, 
2010-3-12. 
⑤ COUNCIL DIRECTIVE 2002/38/EC of 7 May 2002 amending and amending temporarily Directive 
77/388/EEC as regards the value added tax arrangements applicable to radio and television broadcasting services 
and certain electronically supplied services, 
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=OJ:L:2002:128:0041:0044:EN:PDF, 2009-09-18. 
























提供货物（supply of goods）、提供服务（supply of services）、在共同体内获得
货物（intra-community acquisition of goods）和进口货物（importation of goods）④，










                                                                                                                                                               
_03.pdf, 2009-10-01. 
① 2009 WISCONSIN ACT 2[DB/OL].http://www.legis.wi.gov/2009/data/acts/09Act2.pdf, 2010-03-08. 
② State to start charging sales tax on online digital purchases[N/OL]. 
http://www.jsonline.com/news/statepolitics/40012437.html, 2010-03-20. 
③ STATES THAT CHARGE SALES TAX[Z]. http://media.jsonline.com/images/DIGITAL21G.jpg, 2010-03-18. 






















用的课税制度。例如，假设 A 公司为美国公司，向欧盟境内的 B 国企业客户提
供数字化产品，如果无法确认客户的税收身份，则会发生个人客户伪称自己为企
业客户，以逃避税收。在无法确定客户的所属国家时，也可能会发生税务机关无
法对应税交易课税的情形。例如，假设 A 公司为美国公司，向欧盟境内的 B 国
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① New Tax for a New Economy[EB/OL].http://library2.usask.ca/gic/v2n4/cordell/cordell.html, 2009-09-01. 
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